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THE PRESIDENT
OF THE

THE GREATER
MILWAUKEE
COMMITTEE

IS A VERY
BUSY WOMAN.

SOHO PLAYER JULIA TAYLOR

MOVING AND W EE
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Julia Taylor is constantly on the move, working hard to connect the
leaders of the community to get great things accomplished.

She’s been active in the community for many years and has worked for the
YWCA for 16. There, she had the privilege to discover how communities are
shaped, what makes them great, how people get connected, and conversely,
how they become disconnected. She worked on employment training,
public policy and advocacy, and with issues of racial justice and economic
development at a community-based level.

Her role with the GMC has allowed her to work on similar issues, albeit at
a different level.

“Our mission is to create a region that is a great place to live, work, play,
grow and learn,” Taylor said. “So the passion of it is knowing that we are
working to make people’s lives better, and we’re making Milwaukee a better
place to live.”

Taylor also expressed how much she enjoys the people she
works with. Her members are industry leaders that care deeply about
Milwaukee.

“My organization (of 60 years), it’s one of the oldest in the country of

its kind. It’s a civic business organization that creates a platform for the
different constituencies to come together and make change. Another point
of passion is simply being able to see the results that come about when
people who care work on solving issues together.”

WE LIKE TO WATCH: www.sohobiztube.com




“THE ECONOMY MAKES
THINGS DIFFICULT,
BUT IT ALSO PRESENTS
OPPORTUNITIES.
MILWAUKEE IS DIVERSIFIED
AND STABLE. AND
SO HAS THE ABILITY
TO SUSTAIN.”






